LEESBURG BOARD OF‘Z_\A’_CHITECTURAL REVIEW
STAFF REPORT

PuBLICc HEARING AND WORK SESSION: 6 AuGUST 2012
AGENDA ITEM 6e and 6f

BAR Case No. TLHP-2012-0064: Exterior Alterations for AutoZone — second submittal review
And TLHP-2012-0074: Comprehensive sign plan amendment for shopping center

Reviewer: Kim K. Del Rance, LEED AP
Address: 707 E Market Street

Zoning: B-2, H-2 Overlay District
Applicant/Owner: Carolyn Thaemert, AutoZone, Inc.

Site Description:

This tenant space is at the end of the long angled L shaped brick building that sits back from the street
behind the parking lot. This end of the center has a parking lot entrance that brings cars in directly past
this tenant space.

Context: This brick building is part of Prosperity Center shopping center built in 1987 located in the H-2
Overlay District. It is one story with gabled green standing seam metal roofs. This area is primarily
commercial with a suburban retail plan.

Description of Proposal:
Potential building tenant AutoZone requests to alter entrances, storefront framing, door framing, glass

and paint colors to existing shopping center building in order to incorporate facade elements/imagery
standard to the AutoZone trademark corporate building design.

Site Development/Zoning Issues: There is a comprehensive sign plan (case TLHP-2009-0005 approval
attached) for this property that is being amended under TLHP-2012-0074.

APPLICABLE GUIDELINES

H-2 Corridor Design Guidelines

Storefront framing and door framing changes
P.12. Variety between individual storefronts may be introduced—such as in the choice of lettering
for signs or accent paint colors—to reflect the character of particular businesses, but in general the
design features of storefronts should be subordinate to the overall design expression of the
development as a whole.

Changing the storefront material from the existing bronze to red storefront framing with brushed
aluminum door framing is a significant shift in color and materials from the rest of the shopping center
bronze storefront framing. Using one of the proposed colors for the entry doors would be appropriate,
but using both would deviate too much from the overall center and would no longer be subordinate to
the overall shopping center design plan.
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Window glazing changes and storefront framing color changes
P.21. Extensive use of reflective or tinted glass...should be avoided.

The proposed amount of frosted glazing is nearly fifty percent (50%) of the total glazing on this section
of the building. The frosted glass is translucent and allows light through although there is no
transparency. The alternate proposal of bricking up the side of the building is not appropriate as the
large blank wall resulting will be out of character with the pedestrian-friendly Leesburg. Using the
frosted glass only on the long elevation is an acceptable compromise as long as the storefront framing
remains bronze to be consistent with the rest of the shopping center. Changing the storefront glazing to
frosted glass and the framing to red both together on the side elevation would be too abrupt a change
and break the continuity of the center. However, the red storefront framing may be acceptable on the
front elevation marking the entry alone as indicated by the guidelines image below.
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Trademark Corporate Design
P.24. “Trademark buildings — those which have a distinctive exterior appearance and are easily
identifiable with a franchise or chain business — do not necessarily reflect historic building
character of Leesburg and should be discouraged.”

AutoZone proposes to bring the corporate design elements used in its stand-alone suburban-styled
buildings, i.e., the corporate logo sign, orange band along the top, the red framed store windows,
minimal wall openings, into the Prosperity Shopping Center. The H-2 Guidelines “Design Expression”
section on pages 24 — 25 tells the BAR that such design is not appropriate within the Overlay District.

Comprehensive sign plan amendment request

The orange painted band extending beyond the boundaries of the existing recessed crenellation design
is not subordinate to the overall center design architecturally. Considering the orange band as signage,
instead of an architectural feature, would allow it to be considered in the comprehensive sign plan
amendment. However, Comprehensive Sign Plans do not permit signage that is not otherwise
permitted by the zoning ordinance. The orange band must conform to the maximum wall sign area
permissible.
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Looking at the corporate trademark building in the picture insert (and in the images revealed in a Google
Images search) is the orange band an architectural element, considering the H-2 definition of
“trademark building” on page 57:

A structure that is easily identifiable with a franchise or chain by its distinctive exterior
appearance. The style, form, construction materials, color schemes, signage and
landscaping of such buildings are usually the same, regardless of their geographic
location or cultural context.

AutoZone has amended its corporate design to
conform to local design requirements elsewhere as
apparent by this photograph:

The orange band may lend itself to being recognized
as part of AutoZone’s standard logo, such as the
scissors on the Smarter Cuts sign or the orange
background on Little Caesar’s sign.

A sample of the orange paint color will be brought to the meeting and if the board finds it to be
compatible with the shopping center existing neutral colors, the band and the AutoZone sign can be
considered appropriate.

STAFF RECOMMENDATION/DRAFT MOTION
(Based on the BAR’s discussion at the meeting, any changes to the language of either part of the motion
should be incorporated as necessary.)

Based on the findings that:
e The frosted glass may be appropriate on the side elevation with bronze storefront framing to
match the shopping center.
e The red storefront framing may be appropriate on the front elevation only as an entry feature
e The orange band as part of the comprehensive sign plan may be appropriate if the board finds
the color to be compatible with the center’s existing colors and it is in keeping with discouraging
trademark buildings.

Staff recommends approval of TLHP-2012-0064 and TLHP-2012-0074 subject to the plans, elevations and
materials submitted as part of this application material set July 27, 2012 and subject to the following
conditions.
o The red storefront framing shall only be used on the front elevation and the existing bronze
storefront common to the rest of the shopping center shall be used on the side elevation.
e Should the BAR agree that the store windows glazing does not need to be transparent, frosted
glazing shall be used as shown on the side elevation.

DRAFT MOTION

| move that TLHP-2012-0064 and TLHP-2012-0074 be approved subject to the material submitted by
Carolyn Thaemert, AutoZone, Inc. on July 27, 2012 and subject to the findings and conditions of approval
as stated in the August 6, 2012 Staff Report (or as amended by the BAR on August 6, 2012).



